VILLAGE OF HANOVER PARK

VILLAGE BOARD

SPECIAL WORKSHOP MEETING
Hanover Park Village Hall, Room 214: 2121 Lake Street, Hanover Park, IL 60133

Thursday, February 16, 2017
5:30 p.m.

AGENDA

CALL TO ORDER-ROLL CALL
ACCEPTANCE OF AGENDA
DISCUSSION ITEMS

a. Economic Development

ADJOURNMENT

Board Workshop
February 16, 2017 Pg. 1



3-A

i@ Village of Hanover Park AGENDA MEMORANDUM
TO: Village President and Board of Trustees
FROM: Juliana A. Maller, Village Manager

Shubhra Govind, Director of Community and Economic Development
SUBJECT: Economic Development Presentation

ACTION
REQUESTED: [ ] Approval [ ] Concurrence [ | Discussion [X] Information

RECOMMENDED FOR CONSENT AGENDA: [] Yes X] No

MEETING DATE: February 16, 2017 - Board Workshop

Executive Summary

Per the Village Board's request during the Budget workshop, the Community and Economic
Development Department will present information about various Economic Development activities
undertaken to further the Village’s Strategic Goals and long term vision. This presentation will be
made at the February 16, 2017 Board Workshop.

Discussion

Choosing a location to open a business or looking to develop a property is based on several factors
(market/customer base, demographics, availability of space, accessibility, visibility/traffic, area’s
spending capacity, price of land/rent, co-tenancy, corporate requirements, density of ‘rooftops’,
access to labor, etc.). The Village utilizes a series of tools, data, information, relationships and at
times incentives to enable business owners and developers to choose the Village as an attractive
place to locate, invest and grow. Staff not only markets the Village as a whole, but also specific sites
for business and development, guided by the adopted plans and policies and also in keeping with
current and future market needs and trends.

The attached information is provided to illustrate how we conduct outreach and marketing to attract
new businesses, retain and grow existing ones, partner with property owners to fill vacancies, partner
with other organizations to foster economic development activities and enable vacant properties to
attract development in line with the Village’'s long term goals — as part of our economic development
strategy. Information includes:

Overall Goals and our recruitment/retention/redevelopment approach
Implementation of Plan Recommendations

Status of development activity for our top sites (CONFIDENTIAL)
Business Retention examples

Financial, Market, Housing trends and data/indicators

New and closed businesses (list and maps)

Business Growth/Development — Partnerships
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OVERARCHING GOALS:
e Grow/diversify tax base
e Reduce vacancies / Recruit new development
e Attract more restaurants

MULTI-PRONGED APPROACH: Retention, Recruitment, Redevelopment, Reuse

e Promote vacant properties — site specific
v Available sites database online
v Links to specific site sale brochures online
v' Map of available sites/Development Opportunities Map

e Recruit development for vacant lots
v' Based on Village's vision/Consistent with adopted plans, goals, policies
v' Meet with brokers, developers, realtors

e Target specific types of businesses and development
v" Refer to Business “Void Analysis” and consult Retailer Location Criteria
v' Match retailer location criteria to available sites, provide market analysis
v' Research emerging businesses with data analysis

e Retain/help existing businesses grow
v' Business Retention Survey and visits
v" CONECT feedback, host business marketing events
v" Promote businesses via newsletter, Shop Local campaign and social media

WHAT WE ALREADY KNOW:
¢ What businesses we currently have in the community (Online Business Directory)
General business categories missing in the community (Market Void Analysis)
What spaces are available for lease or sale (Land/building - online database created)
What businesses are expanding/looking for locations (Retail trade shows, etc.)
Location criteria used by retailers (comprehensive info — annual directory provided by ICSC)
Economic Dev. Tools available (TIF, Incentive policy, Partnership with Chambers, etc.)

BUSINESS RECRUITMENT:
e Attend local, regional and national trade shows (ICSC RECon, Retail Live, Deal-making)
e Pro-active direct recruitment (restaurants, retailers, banquet facilities, lodging, etc.)
o Database of all available properties online, with links to marketing info
[ )

Work with economic development professionals to advance Hanover Park’s economic
development activities

IDENTIFIED TOP SITES FOR DEVELOPMENT:

1. 900 Irving Park Road — proposed market-rate senior housing with amenities, meets village’'s
long term housing goals

2. Lake Street and Gary Avenue NW corner - 23-acres — working with owner/broker for mixed
use development (Retail, restaurants, fuel, lodging, and limited industrial)

3. Lake Street and Gary Avenue SW Corner — Proposed new retailer (Bucky’s) with fuel,
convenience store, eatery, car wash — to be annexed in.

4. NW corner of Church and Lake Street— concept plan progressing for 132-unit market-rate
apartments with amenities and commercial/retail on the hard corner

5. Benson property — Village Center — met with several developers, coordinating with IDOT
(Combination of industrial and retail per Village Center Plan)

6. NW corner of Lake Street and Barrington Road
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GOALS ACHIEVED:

Grow/diversify tax base —
v' Mattress Firm (4000 Sq. ft.)
v Discount Tires (7000 Sq. ft.)
v Senior housing development will increase EAV in TIF 5, and positively impact
property values in its vicinity

Reduce vacancies / Recruit new development
v' 1900 Army Trail - Medical Center (old Spring Garden) (6,100 Sq. ft.)
v' Gymkhana (25,000 Sq. ft.)
v Private school at 7455 Jensen (25,000+ Sq. ft.)
v" Retail Vacancy is trending down:
Quarter 1 2014 = 20.9%
Quarter 1 2015 = 21%
Quarter 1 2016 = 10.1%

Attract more restaurants

Old Bakers Square -5000 sq. ft. (Franchisee exploring Sports Bar and Grill options)
Checkers 1,600 sq. ft. (Westview Outlot — old White Castle)

Bosnian Halal Restaurant

Olde Salem — doubled in size

Working with Hanover Square Leasing Team to bring a new carry-out Pizza
Restaurant to Hanover Park

ANANENENEN

PRO-ACTIVE MANUFACTURING BUSINESS RETENTION EXAMPLES:

v

v

Jabil/Nypro — need to reconfigure space — staff working with them. Additionally, coordinated
with DCEO and Choose DuPage to discuss grant funding for expansion

McDonalds — met with corporate and franchisee, now both Hanover Park locations to be
comprehensively updated in 2017/2018

Pentair/fRGM — Assisting with parking coordination between two neighboring businesses
Insight — Fire inspection issue addressed, long term lease signed

RGM — Wanted to get involved in community — now on CONECT, worked with them and
Public Works/Inspectional Services on a hew curb-cut onto Central Avenue to help increase
their productivity

Camcraft — recognized for national award

MidStates Graphics — Actively working with representatives from MidStates Graphics on
their 20,000 square foot expansion at 1700 Drake Court

Apria — Assisted representatives from Apria Healthcare during their due diligence period in
2016 to help them move from former Cook County location to their new building in Turnberry
Business Park (DuPage County)

PARTNERING FOR LARGER SUCCESS STORIES:

DuPage Habitat — Greenbrook Tanglewood neighborhood revitalization. CDBG Grant
application ($240,000 in awarded grant funds), 20+ new townhomes on Court J/Greenbrook
Court

ACCION — Held small business resource fair with 80 attendees
Next Level Northwest — Partnership being considered
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o CMAP/ATA — Co-hosted a Pedestrian and Bicycle Workshop to further implement the Irving
Park Road Corridor TAP Report and to add to the vibrancy of the Barrington and Irving Park
Road intersection.

e ULI Technical Assistance Panel — Staff is actively working with the Urban Land Institute to
host a future seminar/workshop in order to re-envision and update the Village Center Plan.

SUMMARY:

In summary, economic development contains a broad spectrum of activities and responsibilities.
Community Development & Economic Development staff will go over all of these items during the
workshop presentation. The goal of the presentation is to shed light on the activities involved with
managing the growth and diversification of the Hanover Park economy as well as advancing the long
term vision for the community.

Recommended Action

For informational purposes only. See list of attachments.
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Attachments:

RECRUITMENT

1. Business Recruitment:

¢ Online database/spreadsheet, map and listing
One-page Community Profile/Snapshot with map
Sample recruitment flyer for specific business
Flyer for Village Center sites
Market Void Analysis report samples

RETENTION

2. Business Retention: Examples from Bus. Ret. Visits

RECOMMENDATION

3. Implementation of Plan Recommendations: Goals and Action taken

IMPLEMENTATION for:

e Comprehensive Plan

e Irving Park Rd. Corridor Study

¢ Village Center / TOD Plan
REDEVELOPMENT 4. Status of development activity for top 6 sites

REPORTS, DATA,
TRENDS

5. Financial, Market, and Housing Trends and data:
e Economic Overview- Source: JobsEQ provided by Choose
DuPage (Dec. 2016)
e US Census — OnTheMap Report — 1/24/17
e Inflow/Outflow of Primary Jobs
¢ Distance/Direction from Home to Work report
6. Revenue Reports
e By County — 2014 and 2015
e By County — Municipal and Home Rule tax — 2014, 2015 and
partial 2016
Top Sales Tax generating businesses
No. of businesses by category
Trends:
e EAV Trends 2006 to 2015 — Cook and DuPage
e Housing Trends — Attached and Detached homes — 2008- 2016
- Avg. Sales Price
- No. of homes for sale
- No. of homes sold
10. Vacancy Report by Qtr. — CoStar Report provided by ComEd 1/17
e Retail
e Industrial
o Office
e Aggregate
11. New and Closed Business — list and maps (2010, 2012, 2015)
12. Partnerships for Success: Habitat, Accion, Next Level NW, WBDC

© o~

Board Workshop
February 16, 2017 Pg. 6




3-A

Board Workshop
February 16, 2017 Pg. 7



3-A

Hanover Park Key Available Commercial Properties

ID TIF Address Type Sale/Lease Available SF Lot Size Firm Contact Phone Email
1 3 2020 Lake St. Lot Lease NA .75 acre Ntnl Brokers Realty Andrew Costas 847-673-3900 helenchatzis@yahoo.com
2 3 2018 Lake St. Lot Sale NA .30 acre Village of Hanover Park Shubhra Govind  630-823-5780 sgovind@hpil.org
3 3 Lake St. and Church St. Lot Sale NA 7.46 acres CBRE Jim Angelotti 630-573-7093 james.angelotti@cbre.com
4 3 1756 Lake St. Retail Lease 7,500 s.f. 2.0 acres Mid-America Asset Mgmt. Maria Rossobillo  630-954-7385 mrossobillo@midamericagrp.com
5 3 Lake St & Barrington Rd Lot Sale NA 5.3 acres Greenscape Ventures Ken Neumann 630-281-2030 ken.neumann@greenscapeventures.com
6 3 Barrington Rd and Maple Ave Retail Sale NA 2.7 acres CBRE Jim Angelotti 630-573.7093 james.angelotti@cbre.com
7 3 6606-6770 Barrington Rd. Retail Lease 14,800 s.f. 9.8 acres SVN Jennifer Hopkins 312-676-1865 Jennifer.Hopkins@svn.com
8 3 1989 Devon Ave Office Sale 3057.8 s.f. 0.73 acres Realty Group Marino Melissa Bowers  630-2530094 melissa@melissamarino-bowers.com
9 3 Church St & Devon Ave Lot Sale NA 19.5 acres Tenants Harbor Real Estate Ted Parsons 630-235-8996 ted.parsons@comcast.net
10 2089 Devon Ave Lot Sale NA 85.5 acres Village of Hanover Park Shubhra Govind  630-823-5781 sgovind@hpil.org
11 3 2170 Devon Ave Lot Sale NA 2.0 acres Berkshire Hathaway Madan Khatri 847-530-1550 madan567@yahoo.com
12 Lake St & Ontarioville Lot Sale/Lease 20,800s.f. 2.14 acres Jos. A. Cacciatore Peter Cacciatore 312-987-1900 pcacciatore@jos-cacciatore.com
13 1300 Greenbrook Blvd Office Sale/Lease 20,000 s.f. 2.03 acres Real Estate Consulting Randy Kotwica 630-942-7000 rkotwica@rec-illinois.com
14 5650 Arlington Ave Retail Lease 2,760 s.f. 1.3 acres Century 21 Elie Kardoush 847-336-7333 ekardoush@gmail.com
15 1060 Lake St Office Sale/Lease 14,000 s.f. .75 acre Corcoran Comm. Real Est. Ryan Corcoran 630-301-2999 ryan@ccreil.com
16 1053 Lake St Retail Grnd Lease 37,000 s.f. 3.71 acres Colliers International Mike Sullivan 847-384-2843 mike.sullivan@colliers.com
17 Lake St. and Gary Ave. Lot Sale NA 23.4 acres CBRE Wendell Hollan 630-253-5508 wendell.hollan@cbre.com
18 7450 Jensen Blvd Auto Shop Sale 6,000 s.f. .90 acre Stonegate Comm. Real Estate  Romeo Mura 847-882-3300 rmura@stonegategroup.com
19 7458 Jensen Blvd Auto Shop Sale 2,000s.f. .30 acre ReMax Ron Coluzzi 630-240-5428 rdjmax@aol.com
20 7630 Barrington Rd Retail Lease 9,510s.f. .76 acre Brixmor Prop Group Brad Ratajczak 630-305-0255 brad.ratajczak @brixmor.com
21 4 1553 Irving Park Rd Retail Sale/Lease 10,876 s.f. 0.79 acre Frontline Real Estate Partners Matthew Tarshis 847-542-9058 mtarshis@frontlinerepartners.com
22 4 1519 Irving Park Rd Quickserve Sale 3,192 s.f. 1.1 acres Keller Williams John Wright 630-407-1641 John@Wright-TheRealtor.com
23 4 1311 Irving Park Rd Lot Sale NA .88 acre Village of Hanover Park Shubhra Govind  630-823-5790 sgovind@hpil.org
24 5 7205-7219 Olde Salem Circle Retail Lease 1,050s.f. 2.0 acres Amer. Real Prop. George Tselos 847-668-0769 george.tselos@arp-realty.com
25 Stearns & County Farm Rd Lot Sale NA 4.01 acres ReMax Lance Kammes 630-667-3333 lance@lancekammes.com
26 Stearns Rd & Redford Ln Res. Lot Sale NA 5.6 acres Inland Real Estate Eric Spiess 630-990-8658 spiess@inlandgroup.com
27 1916-2020 Army Trail Rd Retail Lease 5,576 s.f. 4.7 acres Core Growth Holdings Nina Veksler 847-414-9692 nina@cghold.com
28 1850 Army Trail Rd Quickserve Sale/Lease 2,857 s.f. 1.5 acres Premier Comm. Realty Linda Kost 847-910-8820 linda-kost@comcast.net
29 1801 Irving Park Rd Retail Sale/Lease  3,500s.f. .30 acre @Properties Joe Kunst 630-421-1954 jkunst@atproperties.com
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[F] Metra Train Station
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Available Properties

Hanover Park, IL

1. & 2. Near New Development

2018 & 2020 Lake St.
1 acre (Retail)

3. Prime TOD Location
Lake St. & Church St.
7.46 acres (Mixed - Use)

5. Church St. Station Corner
Lake St. & Barrington Rd.
5.3 acres (Mixed-Use)

6. SWC Barrington/Maple

Barrington Rd and Maple.

2.7 acres (Mixed-Use)

4. Church St Station Retail
1756 Lake St.
2.05 acres (Retail)

7. Hanover Square Retail
6664 Barrington Rd.
14,000 sf (1,000 sf+ divisible)

8. 1989 Devon Avenue
Downtown Area
3078 s.f. Office Space

9. Village Center Parcel #1
Church St. & Devon Ave.
19.5 acres (Mixed-Use)

10. Village Center Parcel #2
2089 Devon Ave.
85.5 acres (Commercial)

11. 2170 Devon Ave
Close to Metra.
2 acres (Mixed-Use)

12. Land off Elgin O’Hare
Lake St & Ontarioville Rd
2.14 Acres (Retail)

13. Office off Elgin O’Hare
1300 Greenbrook Blvd.
20,195 s.f. (Divisible)

Boara \Work alala
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Hanover Park, IL

Available Properties

14. Lake St New Retail Center
5650 Arlington Dr
2,700 s.f. (Divisible)

15. Great Office Space
1060 Lake Street Bldg. for
Sale

16. NE Crnr Lake and Bartels
1053 Lake Street
3 acres (Redevelopment)

17. Large Parcel off Elgin-O’Hare

Lake St. & Gary Ave.
24 acres (Mixed-Use)

18. Irving/Barrington Auto
7450 Jensen Blvd.
Bldg. for Sale

20. 7630 Barrington
Grocery Anchored Shop-
ping Center (divisible)

21. 1553 Irving Park Rd
Across from Menards.

23. Irving Park Retail Land
1311 E. Irving Park Rd.
0.88 acre (Village-owned)

24. Olde Salem Shopping Ctr
7205-7219 Olde Salem Cir.
1,000+ s.f. (Divisible)

19. Auto Repair Business
7458 Jensen Blvd.

22.1519 Irving Park Rd
Drive-thru
Quickserve Restaurant

25. County Farm Rd Land
Stearns & Co Farm Rds

4.01 acres. (Retail)
Board \/\Inrkchnp
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Hanover Park, IL

Available Properties

26. Stearns and Redford
SW Cnr Stearns/Redford
5.6 acres (Vacant Land)

27. Sandpiper Court Center
1916-2020 Army Trail Rd
1K—2K s.f. (Retail)

29. Irving Park Rd
1801 Irving Park Rd.
4,000 s.f. (Office/Retail)

28. Quickserve Opportunity
1850 Army Trail Rd
2,857 s.f. (Restaurant)

Board \/\Inrkchnp

February 16, 2017 Pg. 12




Village of Hanover Park Development Opportunities
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BUSINESS RETENTION VISIT SUMMARY

Business Name: Camecraft

Address: 1080 Muirfield Rd

Mtg with: Michael B. and Dan Qlsen

Village Rep: Shubhra Govind, Patrick Ainsworth
Date: 1/14/16

Notes:

Bought property in Bartlett, adds 100,000 sq ft

o Could not find space in Hanover Park
Manufacture engine components (mostly for auto industry)
33,0000 sqg ft. in Roselle — need to get out of Roselle

o Small industrial recession going on for 6 months

o 245 employees at the location (15% temp)
Great internal training program

o Talent pool —~ mainly unskilled

o Buildftrain skills for top tech talent

o Long term employees, apprenticeship for machining
ACE: Alignment for Collaborative Education
Would like to expand fo aerospace — acquire a company
Industry week — won ‘Best Plant’ award

o Continuous Improverment Plan

= E 2 Bto 2 (Everybody Everyday Getting Better and Better)

Send CONECT info
“Village is easy to work with”
Moved from Frankiin Park to Hanover Park in 1994
Manufacturers Summit Hanover Park with ECC and Harper

Other companies: robotics, automation robotics company

, Board Workshop
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BUSINESS RETENTION VISIT SUMMARY

Business Name: Richelieu

Address: 6350 Church Road

Mtg with; Craig Simons

Village Rep: Shubhra Govind, Patrick Ainsworth, Dan Osoba
Date: 1/22/16

Notes:

They are wholesale mainly, selling products to Lowe’s, Home Depot and Bed Bath and
Beyond.

o The storefront retail is used rarely for walk in customers and is not advertised by
the business

o Look into connecting Menards and Richelieu for Hanover Park business
networking (using CONECT meetings or the Business After Hours event)

* Richelieu wants fo focus mainly on wholesale distribution for customers
that know exactly what they are looking for

Craig started in September 2015

100,000 skus, 12,000 stay on location (manufacture in other locations and distribute
from this location)

Retention survey growth/expansion question

o Richelieu is a company based in Canada that is gradually buying new
properties/icompaines

o Used to be called Ekinast (family run business) and was sold to Richelieu during
fhe recession

=  Expanded after the business was sold to Richelieu
They may not be getting the email newsietter due to incorrect contact information
Total sq ft of the building 84,000-86,000 with Richelieu the only business in the building
[s Richelieu expanding/growing anytime in the near future?
o Corporate has a 2-5 year spoke and hub plan for the business

*  Alarge 200,000 sq ft hub warehouse for the area that includes smaller
distribution centers that can draw from the central hub for resources and
materials

= Can work with the village to stay in town | Richelieu plans to expand or
relocate to a larger facility

» All the available property information listed online including some smail
acreage land vacancies

= Potentially have to increase the office space if this plan is realized
(potential problem as the space seems limited at the current facility)

Board Workshop
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s Elgin/O'Hare expansion project
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The project is going to be located very close to their facility
IDOT has acquired all the land except for the Benson property

The new boulevard will accommodate truck traffic and shipping routes to altow
for industrial areas to stay there.

The village center strategic plan states that the area should be redeveloped
(including the Richelieu location)

* The Village does not have enough money to acquire the property anyway

* The Village does not want to move something that is working well in an
area that is also working well

= Potentially not good economically for the area or Hanover Park as a
whole

» The plan also recommends the area to be the new central downtown
district which would lead to an increase in the consumer population in the
area

e The lease on the building from a Boston investment group still has at least 3 more years

on it

s [eft Franklin Park in 2007 to come fo Hanover Park

o

o]

&}

The economic recession happened almost right after and hurt the business a lot
Currently doing well, they don’t take out loans, and are very cash rich

All facilities except the Canada location are leased buildings

e We can offer and look into potential incentives to stay in Hanover Park (state grants)

o Hi-Lighter and other E-newsletter: email to the manager is fine

¢ Richelieu Employee information

@]

o}

e}

O

[T employees are based in Canada and do remote work
Office staff is a sales position
Manufacturing and Warehouse jobs

Mostly from around the area, some in Hanover Park, some from Chicago

e Education and Work Center discussed - resources available to employees including
ESL and GED training and career classes

+ Does Richelieu have any problems with any State/Fed legislation from the past couple of
years? — Not at this point

o Haven't had any problems with the village so far (since September)
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Business Name:

Address:
Mtg with:
Village Rep:
Date:

Notes:

BUSINESS RETENTION VISIT SUMMARY

Insight

1600 & 1560 Hunter Road

Krista Cole

Mayor, Shubhra Govind, Trustee Herb Porter
1/20186

* Recently renewed leases for both 1600 and 1560 buildings until 2025
o Existing leases expire May 2016

« Follow up on Fire requirements — under-budgeted $90,000

¢ Bucklen Industries

» Need for public transportation (from the train station)

o More labor/warehouse type employees (limited-skill)
o Talked about EWC
o Selling Addison facility
e 238,000 sq ft for 1600 Hunter — all occupied
o 203,000 sq ft of which 43,000 sq t will become available in March
o Mary Beth — Liberty Properties broker for that property

e This is the distribution center for all of America

+ Qverall technology provider

o Microsoft, John Deere (customers)

o Can design sewer room, cloud services

o Royal Caribbean cruise line

o Lenova, Fujitsu, Apple — Partners

» Travel/hotel needed for visiting clients

e ‘Heart, Hunger & harmony’
*  Would like to Attend CONECT - agenda
e Email HiLighter
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Region Definition
Hanover Park, IMinois is defined as the following zip code tabulation areas: ZCTA 60133 (Cook County, [L portion);
ZCTA 60133 (Du Page County, IL portion)
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FAQ

What is a location quotient?

A location quofient (L.Q)} is @ measurement of concentration in comparison to the nation. An LG of 1.00 indicates a region has
the same concentration of an industry (or occupation) as the nation. An LQ of 2.00 would mean the region has twice the
expected employment compared to the nation and an LQ of 0.50 would mean the region has half the expected employment
in comparison to the nation.

What is replacement demand?

Reptacement demand is the number of jobs required due to replacements—retirements and tumover resulting from workers
moving from one occupation into another. Note that replacement demand does not include all turnover—it does not include
when workers stay in the same occupation but switch employers. The replacement demand shown in this report may also be
understated; thus, it can be taken to be a minimum measure of the number of workers who will need to be trained for the
occupation due to replacements. The total projected demand for an occupation is the sum of the replacement demand and
the growth demand (which is the increase or decrease of jobs in an occupation expected due to expansion or contraction of
the overall number of jobs in that occupation),

What is a cluster?

A cluster is a geographic concentration of interrelated industries or occupations. If a regional cluster has a location quotient
of 1.25 or greater, the region is considered tc possess a competitive advantage in that cluster.

What is the difference between industry wages and occupation wages?

industry wages and occupation wages are estimated via separate data sets, often the time periods being reported do not
align, and wages are defined slightly differently in the two systems {for example, certain bonuses are included in the industry
wages but not the occupation wages). It is therefore common that estimates of the average industry wages and average
occupation wages in a region do not match exactly.

What is NAICS?

The North American Industry Classification System (NAICS) is used to classify business establishments according to the
type of economic activity. The NAICS Code comprises six levels, from the “all industry” level to the 6-digit level. The first two
digits define the top level category, known as the “sector,” which is the level examined in this report.

What is SOC?

The Standard Occupational Classification system (SOC) is used to classify workers into occupational categories. All workers
are classified into one of over 820 occupations according to their occupational definition. To facilitate classification,
occupations are combined to form 23 major groups, 96 minor groups, and 449 occupation groups. Each occupation group
includes detailed occupations requiring similar job duties, skilis, education, or experience.

About This Report
This report and 2ll data herein wers produced by JobsEQ®, a product of Chmura Econemics & Analyllcs. The information contained herein was obtalned from sources we belisve fo be refiablz.
However, we cannot guarantee its accuracy and eampleteness.
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OnTheMap - )
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Created by the U.S. Census Burean’s OnTheMap http://onthemap.ces. census.gov on 01/24/2017

rk

Counts and Density of Work Locations for Primary Jobs in Home Selection Area in 2014

All Workers

‘H‘Est Lag, .
. Elgin"~ Strg,,, -

{. I 2km |

iﬁ-;u | 2mi |

—1. 1%
\ & West Chicago™ 5

Easl .Arm;,- ,;
Glendale He

Map Legend T
Job Density [Jobs/Sq. Mile] Job Count [Jobs/Census Block] st |
6 - 51 .1-5 A
n b2 - 189 . 6-20 Bakl’ord
m 190 - 420 o 21 -45 E
m 421 - 744 e 46 -T9 ar
m 745 - 1,160 @ 80 - 124
Selection Areas Ulaaks oo
& Analysis Selection )
United States*
Board Wo us
Page 1 of 3 February 16, 2017 Bureau




3-A

Board Workshop
February 16, 2017 Pg. 46



3-A

Board Workshop
February 16, 2017 Pg. 47



3-A

Board Workshop
February 16, 2017 Pg. 48



3-A

Board Workshop
February 16, 2017 Pg. 49



3-A

Board Workshop
February 16, 2017 Pg. 50



3-A

Board Workshop
February 16, 2017 Pg. 51



3-A

Board Workshop
February 16, 2017 Pg. 52



3-A

Board Workshop
February 16, 2017 Pg. 53



3-A

Board Workshop
February 16, 2017 Pg. 54



3-A

VACANCY REPORT BY QUARTERS
FOR 5 YEARS
RETAIL
OFFICE
INDUSTRIAL

(Please note that due to one large warehousing business leaving, there is a sudden jump in industrial vacancy)

AGGREGATE
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New Businesses in 2016
Athletico

Angel’'s Beauty Supply

A 2 Z Family Dental

Acceptance Auto Insurance

Apria Healthcare

Bosnian Halal Restaurant
Beautiful Mind Therapy

Barragan & Lopez, LLC (Attorneys)
Frank’s Small Engine Repair
Gymkhana (relocation, expansion)
Hamrati Roti

HP Spring Cleaners

Insure One

Insure Now

JP Auctioneers Inc

Kids Island Daycare

La Taqueria El Rincan Mexicano Inc
La Autentica Paleta Michoacana
Lacey's (opening soan)

Liguid Nics

Mattress Firm

Road Ready Gas Station

Royal Camera Service

Temax America’s (Warehouse)

Zam Zam Meat Market

Expanding Businesses in 2016
Olde Salem Café
Round Ground Metals

Mid States Graphics (in-process)

Known Businesses that Closed in 2016
Supercuts (quickly replaced with Athletico)
Hamrati Roti

Verizon Wireless

Two Seasons Cycle and Ski

Taqueria Los Comales

Compufix

Fellowes

Johnson Pumps/SPX Flow

New China Buffet
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EXECUTIVE OVERVIEW

Next Level Northwest: A Regional Business Acceleration Public-Private Partnership

Situation

> tliinois is losing its competitive adge:
¢ Onerous State and County tax burdens have created negative population growth {~1.7%) and
contributed to the loss of jobs to neighboring states;
e Il ranks last in the Midwest Tor job recovery;
e Qutbound population migration [3.3%} is three times the regional average

» Municipalities cannot depend on State or Cook County governments to lead economic development.
e State politics protect unions rather than create the infrastructure for growing businesses;
» Municipal governments nead to shift from incentive-based business recruitment to supporting
entrepreneurs, hurturing grass-roots growth, and investing in infrastructure and innovation.

Opportunity

» Municipalities must be proactive, collaborative, and innovative tc secure and grow the regional business
base as well the prosperity of each community. The missing ingredient is the coordingtion of resources
for the acceleration of business growth,

» Next Level Northwest (NLNW) will be an independent not-for-profit (501c3} public/private business
acceleration partnership that serves multiple communities,
» NLNW will be a pewerful tool in the economic development tool box of each participating community;
» Communities that embrace NLNW can tell business leaders “We can help you grow your business,”
o NLNW will provide a coordinated, integrated approach to help leaders build and grow companies,

Mission-Scope-Goals

Mission; Accelerate Stage 2 {existing} business growth to the next level of performance, thereby
sustaining the economic prosperity of particivating municlpalities and the region as a whole.

Scope: NLNW will operate initially in five founding communities: Elk Grove Village, Hanover Park, Hoffman
Estates, Rolling Meadows, and Schaumburg,

Strategic Goals: Accelerate business growth; create value-added jobs, and distinguish the region as a world-
class business community that attracts more businasses, customers, and suppliers,

Public-Private Partnership Establishes Critical Foundation

¥ Leaders of small to mid-size businesses need three critical elements to grow their companies: Support,
Wisdom, and Ongoing Development. They need help te!
» Solve systemic Issues that interfere with growth;
» Increase flexibility in adapting to change and driving innovation; and
= Access critical, avaitable resources and capabilities to support innovation and growth.

¥ The Northwest Suburbs do not presently have any accelerator mechanism in place to integrate and
provide these services in a relevant, timely manner and optimize business leaders’ TIME, which is their
most precious resource.

¥ Local governments provide the seed funds for starting up the non-profit that private business
sponsorships, donations in kind, and private contributions will sustain in the future through fundralsing.

: > Initial municipal Investment of 55,000 in FY16 will help with incorporation expenses while a $15,000 per
year commitment for three years {FY17-19) will support internal operations ($50K for each community).
Private industry donations of 5250K-5500K will cover 57500 grants fo each selected company.
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